This was the original syllabus for our course-changes have been made

SW XXX: Electronic Advocacy in Macro Social Work Practice

I Purpose of the Course

The development of Internet based technology has created a sea change in the
practice of advocacy within social work. These new techniques have made it
possible to engage in new and previously unthinkable efforts to advocate for
social and economic justice.

This course is designed to provide students with (1) an understanding of the
processes and techniques of electronic advocacy in social work practice (2) an
appreciation for the empirical research that underpins practice and basic skills in
using common electronic advocacy techniques.

The course requires some basic familiarity with the Internet and computers. No
programming is required.

The course considers issues of diversity, populations at risk, social work ethics
and values and social and economic justice within the context of this new
practice. It draws on material from the liberal arts base, the professional
foundation and other courses in macro social work.

Objectives

Upon successful completion of this course, the student should be able to
demonstrate mastery of the following competency outcomes:

Knowledge

= Describe the nature of electronic advocacy as it relates to policy practice and
community practice;

= Describe the elements in the electronic advocacy process

= Discuss the empirical research base for electronic advocacy

» Identify links between electronic and traditional advocacy

» Identify issues such as the digital divide, populations at risk social and
economic justice and diversity in this type of practice.

Skills



= Demonstrate the ability to design an effective electronic advocacy program

= Demonstrate the ability to use e-mail, newsgroups, chat and discussion
groups in an action setting,

= Demonstrate the ability to plan, create and maintain a social change website

= Demonstrate the ability to evaluate electronic advocacy campaigns

Values

» Identify the major ethical issues in electronic advocacy

= Identify the major implications of electronic advocacy practice for social and
economic justice, diversity and populations at risk.

Texts

Bennett, D. & Fielding, P. (1999). The Net Effect: How Cyber-Advocacy is
Changing the Political Landscape. Merrifield, VA: E-Advocates Press.

Hill, K.A. & Hughes, J.E. (1998). Cyberpolitics: Citizen activism in the age of the
Internet. Lanham: Rowman & Littlefield.

Schwartz, E. (1996). NetActivism: How citizens use the Internet. Sebastopol:
O'Reilly.

Assignments and Grading

Since the course is taught on a web-based format, requirements are somewhat
different than in a traditional classroom situation. Students are required to
participate in the listserv and chat rooms.

Assignment 1: Students will create a plan for conducting an electronic advocacy
program in their field agency or another organization. The plan will consist of a
written document and PowerPoint slides.

Assignment 2: students will create a webpage around a policy or community
issue.

Grading will consist of the following. Each assignment will be worth 45% and the
remaining 10% will be for participation in the seminar.

Session Content and Readings

1 Introductorv Session: Overview of the Course and




General Definition of Concepts.

Electronic Advocacy and the Advocacy System: This
section considers the practice of electronic advocacy
and the general practice of social work advocacy.
The section considers organizational settings, types
of targets, traditional methods and emergent
methods and so forth.

Readings:
Bonner, J. (1998). The Internet and grassroots

lobbying: the next wave._Campaigns and elections.
19 (9), 46-48.

Clausing, J. & Rainey, R.F. (1998, January 15). More
members are plugged in but few are making
connections. New York Times/Cybertimes.
http://www.nytimes.com/library/cyber/week/011598
congress.html.

Krause, A., Stein, M. & Clark, J. (1998). The Virtual
activist: A Training course. Netaction. On-Line at
http://www.netaction.org/training/

Rees, S. (1998). Effective non-profit advocacy.
Washington, DC: Aspen Institute/Non-profit Sector
Research Fund. Available On-line at
http://www.aspeninst.org/dir/polpro/NSRF/enpatoc.h
tml

Turner, R. (1998). Democracy at work: Non-profit
use of Internet technology for public policy purposes.
Washington, DC: OMB Watch.

The Research Base for Electronic Advocacy: This
section reviews the empirical evidence, in social work
and in other disciplines, for electronic advocacy.

Readings

Lemmon., P. & Carter. M. (1998). Speakina up in the



http://www.nytimes.com/library/cyber/week/011598congress.html.
http://www.nytimes.com/library/cyber/week/011598congress.html.
http://www.netaction.org/training/
http://www.aspeninst.org/dir/polpro/NSRF/enpatoc.html
http://www.aspeninst.org/dir/polpro/NSRF/enpatoc.html

Internet age. Washington, DC: OMBWatch.

McNutt, J.G. & Boland, K.M. (1999). Electronic
Advocacy by Non-Profit Organizations in Social
Welfare Policy. Non-profit and Voluntary Sector
Quarterly. 28 (4), 432-451.

McNutt, J.G., Lima, J., Penkaukaus, K & Rusoff, M.
(1999, November). A Study of the Impact of Internet
Based Technologies on the Legisiative Process at the
State Level. Paper read at the 28th Annual meeting
of the Association of Voluntary Action Scholars,
Arlington, VA.

Raney, R.F. (1999, May 5). Congress builds a
presence on the web, Study finds.
Technology/Cybertimes/The New York Times On Line
at
http://www.nytimes.com/library/tech/99/05/cyber/ar
ticles/#1

Zelwietro, J. (1998). The politicization of
environmental organizations through the Internet.
Information society. 14, 45-56.

Processes: This section presents an overall process
for conducting electronic advocacy campaigns. The
steps are issue research, coordination and
organizing, public awareness and pressure.

Readings

Schwartz, Chapters 1-4

Issue Research and Analysis: This section deals with
tools designed to gather information and analyze it
within an advocacy context.

Readings

Bovee, J. (1998). How do do opposition research on

the Internet. Campaigns and elections. 19 (9), 48-52.



http://www.nytimes.com/library/tech/99/05/cyber/articles/
http://www.nytimes.com/library/tech/99/05/cyber/articles/

Roufa, M. (1999). How to find what you want on the
web. Nonprofit world. 17 (1), 12-14.

Organizing and Coordinating: Coordination and
organizing is a major function of on-line advocacy
using a variety of group oriented tools to achieve
results This section reviews the major tools and
strategies.

Readings

Bonchek, M.S. (1995). Grassroots in cyberspace:
Using computer networks to facilitate political
participation. Paper presented at the 53rd Annual
Meeting of the Midwest Political Science Association,
Chicago, IL. April 6, 1995

Memmott, C. (1999).Cyber volunteers: opportunities
abound for doing good deeds online. Volunteer

Leadership, 18-20.

Wittig, M.A. & Schmitz, J. (1996). Electronic
grassroots organizing. Journal of social issues. 52
(1), 53-69.

Awareness and Education: Building public awareness
can be critical in achieving an advocacy result.
Technology can reach and target people in a wide
range of settings. This section reviews the

Readings
Conner, M. (1997). New ways to reach voters and

influence public opinion on the Internet. Campaigns
and elections. 18 (8), 64-68.

Coombs, K. (1999). Online voter mobilization: the
Gilmore model. Campaigns and elections 20 (1), 26-
29.

Pressure: This final step reviews the processes of




using technology to apply pressure on decision
makers.

Readings
Dreyfuss, R. & Stolper, A. (1998). Getting out the

vote, '90s style. Campaigns and elections, 19 (10),
15-20.

Raney, R.F. (1999, June 3). Flash campaigns: On-line
activism at warp speed. New York Times/Cybertimes.
On line at
http://www.nytimes.com/library/tech/99/06/cyber/ar
ticles/03campaign.html

9 Skills: Working with E-Mail, Newsgroups and
Discussion Lists: This section discusses the
mechanics of creating and using groupware based
interventions to create change efforts.

Readings

Fransico, R. (1999). Good e-mail campaigns vs. bad

spampaigns. Campaigns and elections 20, (6). 42-44.
10 Skills: Creating and Using Websites: This section

discusses the planning, creation and maintenance of
a social change website.

Readings
Hockaday, T. & Edlund, M. (1999). Banner

advertising as a voter outreach tool. Campaigns and
Elections. 20 (4), 513-15.

Johnson, C. & Codron, A. (1998). Toward a
cyberdemocracy: Political promotions on the
Internet. Journal of non-profit and public sector

marketing. 6 (1), 105-118.

Roufa, M. (1999). Marketing your web site with
search engines. Nonprofit world, 17 (2), 12-14.



http://www.nytimes.com/library/tech/99/06/cyber/articles/03campaign.html
http://www.nytimes.com/library/tech/99/06/cyber/articles/03campaign.html

11 Promoting Electronic Advocacy as an innovation: This
section discusses diffusion of innovation theory as a
practice theory to diagnose and plan change
situations.

Readings

Rogers, E.M. (1995). The Diffusion of innovation.
[Fourth Edition]. New York: Free Press. Chapter 1.

12 Evaluation: This final section discusses the design
and execution of effort, activity, process, impact and
outcome evaluations in electronic advocacy
campaigns

13 Presentations
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